
    	
    	
		

		
    	
    	
	
		
			Just Released! What is a Video Impression? Understanding the Foundation of Media Buying
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				    This report highlights how the definition of an impression can vary across, and within, their media channels enabling marketers to optimize their buying decisions, allocate their budgets more effectively and determine their true CPM. You’ll also find over 20 definitions of important terms to educate yourself and facilitate conversations.
 
				    Learn More
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					VAB is at the center of the video marketing industry.

					We empower you with fresh insights that build your brand.

					You’ll find us leading the change to ensure a more transparent, accountable and business-growing marketplace.

					Learn more about VAB
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                    Digiday: How outcome-based measurement may figure into this year’s upfront market

					The consideration of full-funnel business outcomes is at an "all-time high" this upfront season, VAB President and CEO Sean Cunningham tells Digiday.

					READ ON DIGIDAY
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					Ad Age: VAB finds agency-marketer disconnects on key media topics

					"50% of brand marketers said digital ad fraud has had no effect on their brands, while only 18% of agency executives said that." VAB President and CEO Sean Cunningham joins the latest episode of Ad Age's Marketer's Brief Podcast to talk about findings unveiled from a first-of-its-kind study that VAB conducted with Advertiser Perceptions.

					LEARN MORE ON AD AGE	
			

		
					
			
	

    
		
			





	
		 
			Reimagine a More Transparent, Accountable and Business-Building Marketplace.

			
			The marketing world offers more innovation and opportunities than ever before. VAB is here to help make sense of it all by simplifying the complex and discovering new insights to transform how you drive business growth.

		
		
	

	
	
	
		
	
		
			You have questions. We have answers.

						Get immediate access to our Insights library.

					

		
						Get Access
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					Simplify

					VAB saves you time by bringing you the latest data with actionable takeaways to inform your future marketing plans.
		
					Learn more
				
		
				
					What is?
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					What is a Video Impression?

					Understand the true value of video impressions and optimize your media buying strategy

					Learn more						
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					Discover

					VAB provides you with fresh insights that inspire new ways of approaching your media strategies.
		
					Learn more
				
		
				
					Fast Facts
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					The Consumer Connection

					Understand why consumers care deeply about the quality of content and their advertising experiences when it comes to brand consideration. Learn more about the positive ‘halo effect’ created by aligning your ads with high-quality video content.

					Learn More						
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					Transform

					VAB provides innovative thinking to make a lasting impact on your brand’s growth.
		
					Learn more
				
		
				
					Marketer’s Guide
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					Hidden Costs

					3 reasons why understanding the risks of digital ad fraud and ad-tech transparency is critical for marketers

					Learn More						
				

			

		
		
	





	
	
		
			You have questions. We have answers.

						Get immediate access to our Insights library.

					

		
						Get Access
					

	

	





	
		
						
				
					VAB IN ACTION
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					New Webinar | Measure Up: A Data + Tech-First Approach to Navigating the Complex Advertising Ecosystem

					Tune in Tuesday, March 26 at 12pm ET / 11am CT. Experts from VideoAmp and VAB unpack the modern approach to measuring audiences across platforms. Register for free!

					Learn More									
				

			

			
			
				
					
						
							
								The Latest
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													Agencies & Brands Can’t Agree On Premium Video Definition, Fraud Risk: VAB Research

													Sean Cunningham unveiled VAB's timely custom study at the 2024 Beet Retreat in San Juan, presenting never-before-seen insights into the beliefs, understanding, and actions of agencies and brand marketers regarding ad fraud.

													Learn More	
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													Join VAB at TVOT | March 27-28, San Francisco

													Ben Vandegrift, VP of Measurement Solutions at VAB, will join the 2024 TV of Tomorrow Show to speak on the latest in measurement. Registrations now open.

													Learn More	
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													The Future of Advertising: Audience-Based Buying with Spectrum Reach | Watch Now

													Learn audience-based buying strategies to connect with the right customers for you in this new webinar with Jason Wiese, SVP, Director of Strategic Insights at VAB, and David Shellhorse, Director of Field Research at Spectrum Reach.

													Learn More	
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													Oscars 2024 Preview: The Ad Moments to Watch

													All eyes are on the Oscars right now—especially for advertisers. VAB EVP Danielle DeLauro shares with Ad Age why live tentpole events like the Oscars are increasingly important to marketers.

													Learn More	
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													The recipe for streaming profitability: Balancing revenue and costs like a chef

													In a new op-ed, VAB's Danielle DeLauro shares the secret ingredients streaming platforms need to be successful.

													Learn More	
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													VAB talks FAST at StreamTV Growth Summit | Watch On Demand

													Watch now! Reed Kiely, Director of Data Insights & Trends at VAB, moderates a panel on the rise of FAST channels with NBCUniversal, TasteMade, Google, and more.

													Learn More	
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													Danielle DeLauro Moderates Panel at VideoNuze CTV Advertising PREVIEW

													VAB EVP Danielle DeLauro moderated a virtual discussion on "CTV's Key Trends and Opportunities in 2024" with execs from BBC Studios, Roku, AMC Networks, and more.

													Learn More	
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													Media and Marketing Training Resources

													Bring you and your team up to speed on the latest in video, media and marketing strategies.

													Learn More	
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													OpenAP Launches XPm, TV’s Cross-Platform Measurement Framework Powered by OpenID

													XPm provides new cross-platform reporting to usher the TV industry toward ID-based targeting and measurement across platforms
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	Trusted by

	
					[image: Comcast]

					[image: Dentsu Aegis]

					[image: Disney_Plus]

					[image: Horizon]

					[image: Hulu]

					[image: Mediacom]

					[image: NBCUniversal]

					[image: Paramount_Plus]

					[image: Peloton]

					[image: Ro]

					[image: Spectrum Reach]

					[image: TradeDesk]

					[image: Tubi]

					[image: Walton Isaacson]

					[image: Wayfair]

					[image: innovid_]

					[image: ispot-tv]

			






	
		
			
				
					
					  [image: ...]
					  
					    VAB Insights Library

					    We are known for our original first-class marketer’s guides, videos, and reports that are widely used throughout the industry

					  

					

				

				
					Go to Insights Library
				

			

			
			
				

			

			
						
			
				
					JUST RELEASED!

					
						What is a Video Impression?

						Understand the true value of video impressions and optimize your media buying strategy

					
					
	
					
					Learn More
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			The Latest Insights
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					      What is a Video Impression?

					      Understand the true value of video impressions and optimize your media buying strategy

					    

					  			    	
			    
				
							    
					  
					    Fast Facts
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					      TV Upfront Historical CPMs

					      For VAB members-only, historical broadcast and cable primetime CPMs
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					      The Consumer Connection

					      Understanding the Effect of Quality Across Media Platforms
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					      What is Brand Safety?

					      Learn how brand safety & suitability strategies are essential to strengthening brand reputation.
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					      After Further Review

					      …Ready For It? Examining NFL’s 2023 Season Viewership Growth
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					      VAB’s New Year's Resolutions for Marketers - #1: Prioritize Quality

					      Learn the importance of value when selecting video ad platforms
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					      VAB’s New Year's Resolutions for Marketers - #2: Demand Transparency

					      Learn why questioning your video ad partners is key to brand safety and business growth

					    

					  			    	
			    
				
							    
					  
					    Marketer's Guide
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					      VAB’s New Year's Resolutions for Marketers - #3: Embrace Innovation

					      Learn how utilizing innovative solutions can help marketers gain a competitive advantage
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						Together. Changing the way we measure TV.

						
						Learn More						
					

				
				
			

		
		
		
		
			
				
					[image: Insights Hubs]
					
						Explore VAB Insights Hubs

					

				

				
				Your destination for data, trends and analysis

					
					
						Political Marketing Resources
					
	
						Upfront Planning Resources
					
	
						Small Business Marketing Resources
					
	
						Multiscreen TV Attribution Resources
					
	
						Case Study Corner
					
	
						Streaming Video Resources
					
	
						Audience-Based TV Buying Resources
					
	
						DEIB Marketing Resources
					

				
				
			
			
		

		
		
	



		
		
		
			
	
		
			Address

			830 3rd Avenue 
				NY, NY 10022 
				(212) 508-1200
				[email protected]
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