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Game Plan

To some, sports is life.  To many others, itõs a central passion point.  And to almost all, it represents 

compelling, engaging and consistent content fueled by the combination of real -life action and drama 

(the intersection of which we colloquially refer to as òscore-ylinesó) unfolding before their eyes. 

With almost 11,000 national live sporting events airing annually, TV viewers have the opportunity to 

indulge in one of their favorite passions ðsports - literally every single day of the year.  Whether itõs 

football, baseball, basketball or international cricket, there is always something live on TV with an 

average of 8 major sports, along with countless niche ones, active in any month.   

Itõs the òNo Days Offó programming calendar that places TV at the heart of the sports ecosystem.  

Television feeds a virtually never -ending stream of content to mobile apps and alternative devices; 

it creates limitless conversations on social media, blogs and sports -related websites; and it brings 

friends, soon -to -be friends, family, fellow alumni and people who share common interests together 

in a communal experience where passion elicits emotion on any given day.

People have an insatiable appetite for content of any kind that surrounds their passions and, for 

sports, it all begins with TV and multi -screen TV brands.

NO DAYS OFF!
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The Passion For Sports 
Never Rests
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Sports Are Almost Universally Watched & Followed, To At Least 
Some Extent, By Most Of The Population 

Source: #SCORE 2016 Sports Fan Behavior Study 2016; Center for the Digital Future at Annenberg/ThePostGame.

NO DAYS OFF!

86%
92%

80%

Are You A Sports Fan?

Persons 15-74 Males 15-74 Females 15-74

Within this universe, almost one -quarter (24%) of respondents consider themselves an 

òintenseó sports fan
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Although The NFL Remains King, Several Other Sports Draw A 
Rather Significant Following

Source: #SCORE 2016 Sports Fan Behavior Study 2016; Center for the Digital Future at Annenberg/ThePostGame.  Excludes Olympics.

81% 54% 48% 46%

11%

35% 23% 22%

20% 17% 17% 16% 16%

Eight different sports are followed regularly by at least 20% of American sports fans

(NFL Football) (Baseball) (College Football) (NBA Basketball) (College Basketball) (Ice Hockey) (Boxing)

(NASCAR) (Tennis) (Golf) (Extreme Sports) (MMA) (MLS Soccer)(Gymnastics)

Which Sports Do You Follow?

13%

NO DAYS OFF!
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People Are Passionate About Sports And Fansõ Passion Is Driven 
By Several Factors

Traditional Powerhouses Contemporary Winners

Team, School & Athlete RivalriesWily Veterans & Dynamic Youngsters

vs.

NO DAYS OFF!
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This Passion Around Sports Is Further Fueled By òScore-ylinesó 
Which Engage Viewers Well Beyond Just The Numbers

òScore-ylinesó sit at the intersection of outcomes and interests; they humanize an eventõs 

results to engage even the most casual of sports fans (i.e., òthe massesó)

Scores Storylines
Chicago Cubs win Game 7 of the World Series 8-7 in extra 

innings

The victory ended 108 years of championship futility for one of 

the most iconic pro teams

Cleveland Cavaliers defeat Golden State in Game 7 of 

the NBA Finals 93-89

Cleveland, led by returning hometown star Lebron James, came back 

from down 3 -1 against the winningest regular season team ever

Sergio Garcia wins the 2017 Masters in a one-hole playoff Garciaõs win finally ends his 0-73 drought in majors tournaments

NO DAYS OFF!


